An Industry Transformed
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2020 was a transformative year for the With big changes in the industry, including a recent

Film & TV industry. wave of media mergers, even more growth is on the
horizon.
Amidst the global pandemic, audience Based on data research by Purely Streamonomics,
demand, production spending, and TV here's a look at four emerging trends that are
budgets reached all-time highs. reinventing the Film & TV industry as we know it.

Deluge of New Streaming Platforms
Is Transforming Consumption

Over the next few years, audience demand for streaming
services is expected to see continual growth.
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Subscription Streaming Services: The Big Global Players by paid subscriptions

NETFLIX s 208m  Prime Video is included in all Amazon Prime
memberships. In 2020, Jeff Bezos reported

primevideo IEEEEEEEEEEESSSEEEESEEEEEEEEEEEEEEssssssssesssssss 200m---e  that 175 million Prime members streamed
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3/%;5\_‘_ e B | (0 < 1 eI I e Disney+ had hoped to reach 60-90 million
¢ subscribers by 2024, a goal they surpassed

i0lYl s 101.7m by Q4 2020.

HBOMAX mmmmssssssssssmmmm 63.0M e HBO Max expects to reach up to 150

million global subscribers by 2025.
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.’tv i AN e |his ﬁgur\e is an estimate, as App|e hasn't
released its video customer numbers. But
hulu messssss 37.8m the total number of paid subs across all of
Apple's services surpassed 660 million in
erosnow mmmmmmmss 36.2m Q2 2021.
Paid Subscribers Platforms
European Regional Champions (latest available figures)
Europe’s SVOD services have had recent success ——— e DAZN: 4m

on a regional level. In 2020, Viaplay was the #2 SVOD
service in Denmark, Sweden, and Finland—second
only to Netflix.

® ViaPlay: 3 m
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® Salto: 200,000

Advertising-Funded Streaming Rakuten VIKI s 55m
Services: The Big Players by \Vonthly Active Users (MAU) IMDbTv e 55m
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Ad-funded video-on-demand (AVOD) platforms generate Roku 53.6m

revenue through ads instead of paid subscriptions, making PLUTO® mmmmssssssssssssssssmmmsss 49 .5m

them free for users. tubi s 33
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Content Spending
Reaches New High

As more platforms entered the streaming market

: and audience demand reached all time highs in 2020,
./ Where is Production Spending Coming From? overall Film & TV production spending increased worldwide.

Asia
S27.7b +19.8%

Africa + Middle East

$2.8b +46.3%
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atin America
$149.3b +161% vov 35.9b +32 9% ) cean
Disney Warner / Discovery $09b +32.5%
$28.6b $20.8b
Netflix Amazon / MGM
$15.1b $11.8b
Fox Comcast
S$11.3b $9.0b
ViacomCBS Apple Sony Google
$7.5b $6.0b° $5.2b $1.8b°
Facebook Lionsgate Hasbro AMC
$1.4b° $1.4b $1.0b $0.9b

Motion Picture  worldwide

Spending on Indie Association (MPA)  independent (indie)

1 Comprised of Disney, Includes all direct spending
C o nte nt C o ntl n u es Netflix, Paramount, Sony, as well as indirect funding
Universal and Warner Bros. through licensing and
to S u rg e co-financing.

As much as Netflix and the five
major Hollywood studios spend
producing their own content,
independently made and acquired . . il%ﬂ
content accounts for twice as GIObaI Fllm & TV Spendlng

much money globally.
2019 total : 2020 total

$189.1b @ $220.2b
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+25.3% YoY.

Budgets
are Soaring !

0
As audiences continue to grow, and more competition
enters the market, the stakes keep getting higher.

Average Series Budget in the U.S.

In order to stay competitive, producers face pressure 2019
to up their production spending. As a result, budgets $51.2m
have risen in recent years, especially for TV shows. 2020
$59.6m +16.5% YoY
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N O ( : el I I n 2020 underlined the Film and TV industry's
g resilience. But it's only the start.
i n Sig ht Disruption is the new normal.
New streaming Content spending Spending on indie TV budgets
platforms continue continues to reach content continues are escalating

to enter the market new highs to rise

Despite surging budgets and spending, there’s so much headroom for growth,
as audience habits change and demand increases.

Are there enough stories and talent out there to meet this demand?

This graphic is brought to you by

Purely is a fin tech platform that

enables film and TV rights owners
a way to accelerate payments for
their content from streaming

platforms. They get paid in days
D D ‘ S . instead of the customary years.
u P e U t P e a m O n O m | C S Powered by a data gathering and
information arm Purely provides
weekly insights into the global
streaming industry via a weekly
newsletter, Streamonomics.

Subscribe now.
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